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ABSTRACT 

The purpose of this study was to delineate the major 
channels of communication in 3 village communities in northern India. 
It was hypothesized that mass media would be an important source of 
information for the community leaders who would disseminate the 
information through personal contacts to other members of the 
community. It was further hypothesized that the 2-step flow of 
communication would be stronger in remote and isolated rural 
communities than in those located near urban centers. The data were 
collected from 3 villages at varying distances from urban centers. 

The sample consisted of 272 cultivators randomly selected from the 3 
villages and community leaders identified by the cultivators. Major 
conclusions were that the mass media were an important source of 
communication for community leaders and educated persons; that the 
cultivators relied heavily on the leaders for information regarding 
innovation; and that the 2- step flow of communication was more 
significant in the remote village as compared to villages closer to 
urban centers. (PS) 
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Research Problem 



Communication is the essence of social reality. All social relation- 
ships are actualized only through the process of communication. In the 
context of a changing social milieu this process assumes a still greater 
significance. Social change implies the replacement of some existing 
social, or cultural, elements by some new ones. Such a replacement of 
elements necessitates efficient channels of communication so that the new 
attributes can be easily and quickly siphoned into the indigenous social 
organization. However, the efficiency of different channels of communica- 
tion varies from one social field to another. Katz and Lazarsfeld 1 have, 
for example, -stressed that mass media like radio, newspapers, magazines, 
and films do not play a significant role in the communication net work of 
traditional rural communities. It is maintained by these writers t\at 
personal channels of communication are of greater significance in such 
communities. Several studies have confirmed, directly or indirectly, that 
Katz and Lazars f eld's prediction holds good in thp. Indian villages. ^ 

However, there has been a need for empirical studies that could spell out 
types and channels of communication that work in different situational con- 
texts in the village India. 

The study on which the present paper is based was conducted to delineate 
in a limited way the major channels of communication in three village communi- 
ties in Northern India. We assumed that a two-step flow of communication 3 
existed in these communities. It was hypothesized, therefore, that mass 
media would be an important source of information for Che community leaders 4 , 
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who in turn should disseminate that information through personal contacts to 
other members of the community. In addition, the two-step flow of communica- 
tion was assumed to be stronger in remote and isolated rural communities as 
compared to those located near urban centers. It was also hypothesized that 
education would be a significant factor affecting the level of mass-media 
usage among rural people--both leaders and masses. 

Research Methods Used 

The data for the study were collected during Summer and Fall, 1970 
from three villages in the Panjab state. The major criterion used in selecting 
the villages was their relative distance from cities or towns. In the pres- 
ent paper these villages are designated as A, B, and C in older of increasing 
distance from urban centers. Thus, while village A was located in close 
proximity of a major city, village B was a little removed from the vicinity 
of any town, and village C was relatively remote and isolated. 

The universe of inquiry consisted of two types of respondents, namely: 

(1) 272 cultivators randomly selected from the three villages; and (2) commu- 
nity leaders, who were identified by the cultivators (first type of respond- 
ents) through reputational criteria. 

The cultivators were selected through stratified sampling procedure. 

The stratifying variable was education. Separate lists of educated and un- 
educated cultivators from the three villages were prepared. It was decided 
to interview all the educated persons because of their small number and to 
draw a systematic sample from the lists of uneducated persons. 

Leaders in the three communities were identified with the help of 
sociometric technique. The respondents were asked to mention five important 
leaders of their respective village communities; The five choices given by 
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them were given weights, so that the first choice received a weight of five, 
second a weight of four, third a weight of three, fourth a weight of two, 
and fifth a weight of one. Based on these weighted scores persons were 
ranked as leaders in order of popularity. An arbitrary limit had to be 
fixed for the identification of leaders and only those persons were included 
in this list who had received choices from at least 50 percent of the respond- 
ents. In this way 19 leaders were selected from the three village communities. 

The respondents were interviewed personally by the senior author. A 
questionnaire was used consisting of structured as well as open-ended questions 
concerning (1) degree of exposure of respondents to mass media, (2) sources 
of information used for adoption of innovation, and (3) socio-economic char- 
acteristics of respondents. 



Exposure of Leaders and 
Non- Leaders to Mass Media 

The different means of mass media with reference to which the exposure 
was measured included radio, newspapers, magazines, and documentary films. 
Those persons who utilized these media were considered as being exposed to 
them, and those who did not make use of these media at all were taken as 
unexposed. The analysis regarding the exposure to various means of mass 
media in the case of leaders and non- leaders from the three villages under 
study is presented in Table 1. Data in the table show that the association 
between the variables of leadership and exposure to mass media was more signi- 
ficant in the case of village C, which was a remote village, as compared to 
the other two villages, which were in closer contacts of urban areas. This 
finding supports our hypothesis that a greater number of persons would 



*Chi-Square= 6.04; d£= 3; Theta= .158; P>.05 
*Chi-Square= 8.31; df=* 3; Theta= .283; P<..05 
*Chi-Square=10 . 62 ; df= 3; Theta= .318; P<.02 
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Table 2: Percentage Distribution of Leaders and Non-Leaders According to Their First Source 

of Information Regarding Fertilizers 
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likely to be exposed to mass media in the case of villages which were in 
close proximity of towns as compared to the persons of remote villages where 
only educated and key persons might be exposed to them. 

Sources of Information 
and Advice Used for 
Adoption of Innovation 

The respondents were further asked to mention their first source of 
information regarding chemical fertilizers. The analysis regarding this 
aspect was done in relation to the leaders and non-leaders of the three 
village communities and is shown in Table 2. Data in the table clearly show 
that a greater number of leaders than non- leaders mentioned different means 
of mass media as their first source of information. The leaders were then 
mentioned by a significant number of non-leaders as their first source of 
information. 

From the data on three villages it may be observed that difference 
between leaders and non-leaders was highly significant in village C in terms 
of their usage of various sources of information. Thus, while the leaders in 
that village relied exclusively on impersonal sources of information such as 
mass media and extension agency, the non- leaders heavily depended on the 
leaders alone. This shows that the two-step flow of communications was more 
evident in the remote and isolated village C as compared to the other two 
villages . 



Education and Source 
of Information 

The analysis with regard to the educational background of the cultivators 
and their first source of information regarding chemical fertilizers revealed 
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that a greater number of educated persons mentioned mass media as a source of 
information as compared to the illiterate persons. The results of chi-square 
test in this respect are given in Table 3. Data in the table substantiated 
the hypothesis that education was an important variable affecting the use of 
mass media as a source of information. 

Table 3: Relationship Between Educational Background of Respondents and 

Their First Source of Information Regarding Fertilizers 



Villages 


Direction of Relationship 


Chi-Square 

(df=l) 


P 


A 


A greater number of educa- 
ted persons mentioned mass 
media as the first source 
of information as compared 
to illiterates. 


8.761 


< .01 


B 


Same as above 


3.978 


</ .05 


C 


Same as above 


6.427 


^ .02 



Conclusion 

The data given above regarding the patterns of communication in three 
Indian villages amply demonstrate that mass media were an important source 
of communication for community leaders and educated persons. 

The same was not true of ordinary cultivators who heavily depended cn 
the leaders for information regarding innovation. The two-step flow of 
communication was even more significant in the remote village as compared 
to villages closer to urban centers. The findings of this paper may be of 
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some help in formulating strategies for the flow of information regarding an 
innovation from the research laboratories to the common farmers in traditional 
rural communities, especially those which are relatively isolated from urban 
influence. 
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